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Illinois Canners Present Safety 
Awards — Honor 


State NJVGA Champion 


Features of the Annual Convention 
of the Illinois Canners Association 
held in Chicago November 2 and 3, 
were the presentation of awards to 
safety contest winners, and the pres- 
entation of two honors to the State’s 
National Junior Vegetable Grower 
champion. 

In addition, Illinois canners heard 
an address by William J. Kuhfuss, 
president of the Illinois Agricultural 
Association, and a talk on_political- 
legislative problems by Robert B. 
Heiney, assistant secretary of the Na- 
tional Canners Association. Present 
as an honor guest was Milan Smith, 
president of NCA. 


SAFETY 


So important do Illinois canners re- 
ward their association safety program, 
‘hat they spent the entire day (Nov. 2) 
') forum and panel discussion of the 
ubject. 

Plaques were awarded for a perfect 
ecord of no lost time injuries during 
he safety year to: E. A. Bonvallet’s 
sons, Inc. at St. Anne for plant opera- 
tion, the same firm for its agricultural 
operation; The Streator Canning Com- 
pany of Streator for plant operation 
and agricultural operation as_ well; 
Libby, McNeill & Libby agricultural 
unit (it is significant that this opera- 
tion has never had a lost time injury); 
Rossville Packing Company, Rossville, 
for its agricultural operation, the sec- 
ond year in a row for this firm. 

Placques for the lost-time injury fre- 
quency rate in the division in which 
they compete, were awarded to the 


Chicago plant of Libby, McNeill & 
Libby (second year in a row), and the 
Hoopeston plant of Illinois Canning 
Company for its agricultural opera- 
tions (also its second year in a row). 

The award for the most outstanding 
canner safety record of the year went 
to the Streator Canning Company 
plant operated by W. R. “Bill” Benner 
past president -of the Association. 
Standards for this award include the 
lowest lost-time injury record, the 
greatest improvement in a safety rec- 
ord in 1960 over 1959, and the lowest 
severity rate. This award, which is to 
be a roving one, going each year to 
the plant having the most points in 
the contest for this special recognition, 
consists of a triple panel cork board 
with three glass doors, fluorescent il- 
luminated, for a display outside the 
plant office. 

The NJVGA Award was presented 
to a 16 year old high school senior, 
John Pohl of LaMoille, Illinois. John, 
who placed 14th last year in the con- 
test, and 15th the vear before, raised 
four acres of peas for California Pack- 
ing Corporation's Mendota, Illinois, 
plant. 


IOWA-NEBRASKA CANNERS 


Ralph Day of Ackley Food Proces- 
sors, Inc., Ackley, lowa, was named 
President of the Iowa-Nebraska Can- 
ners Association at the 59th Annual 
Meeting held November | at Marshall- 
town, Iowa. Mr. Day succeeds Leo 
Schori of the Elgin Canning Company. 


Fred T. Wright of Beaver Valley 
Canning Company, Grimes, lowa, was 
elected Vice President, and Guy E. 
Pollock of Marshalltown, continues as 
Secretary. 

N.C.A. President Milan Smith, Dr. 
Mahoney, and Doctors Haber, Stani- 
forth and Pierce of the University of 
Iowa were special guests and presented 
informative talks in their fields. John 
H. Klamer of the Continental Can 
Company gave an interesting talk and 
showed a film on multiple packaging. 
The safety program of Otoe Food 
Products was described by Ray Ott of 
that firm—as usual, an interesting and 
well rounded program. 


NUTRITION FOUNDATION 
INFORMATION PROGRAM 


A national information program “to 
bring to the general public knowledge 
about nutrition in lay terms that will 
be readily understandable and fully, 
meaningful,” was announced October 
27 by Charles G. Mortimer, president 
of The Nutrition Foundation, Inc., at 
its annual luncheon meeting in The 
Waldorf-Astoria Hotel. 

Mr. Mortimer, who is chairman of 
General Foods Corporation and was 
elected to a second term as president 
of The Nutrition Foundation, said 
“the plan is to invoke the aid of the 
excellent scientific and technological 
authorities who have been working 
with the Foundation as sources for 
newspapers, magazines, television and 
radio. It is planned to stimulate arti- 
cles and discussions on good nutrition 
by providing media people with in- 
formaiton tailored to their respective 
needs.” 

Also announced at the annual meet- 
ing were research grants of more than 
$235,000 for 1961 for basic research in 
nutrition science, bringing to nearlv 
six million dollars the total research 
grants awarded by the Foundation 
since its organization in 1941. 
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Can Prices—American Can Com- 
pany reports that prices for cans will 
be slightly higher in 1961 to reflect 
higher costs. The prices to be named 
will be firm for next year except for 
any increases in the price of tin plate 
or further increases in freight. 


Aluminum Sheet Prices—The price 
of sheet aluminum for can makers will 
be reduced 3/10 of 1¢ per pound or 
about 1 percent. Kaiser had cut the 
price of sheet aluminum to 32.2¢ 
pound from 32.5¢ in August. Reynolds 
has now fallen in line. Aluminum 
Company is studying the reduction 
and is shortly expected to do some- 
thing about it. 


National Association of Frozen Food 
Packers Board of Directors, named 
two replacements on the Board at the 
Annual Fall Meeting. Edward H. 
Coale of Seabrook Farms filled the 
unexpired term of Sam Winokur of 
the same company, and Gordon Ellis 
of Pet Milk Company will complete 
the term of William Harsha same com- 
pany. 


The Penn Fruit Company has ac- 
quired the six-store Baltimore super- 
market chain of Schreiber Brothers, 
Inc. Prior to the acquisition Penn 
Fruit operated 70 supermarkets in 
Pennsylvania, Delaware, Maryland, 
New York and New Jersey. 

NARGUS Convention — National 
Association of Retail Grocers of the 
United States will hold its 52nd An- 
nual Convention and Exhibit in Con- 
vention Hall, Philadelphia, June 18- 
22, 1961. 


Merck & Company—The Merck 
Chemical Division will spend some $2 
million to double the productive ca- 
pacity of its monosodium glutamate 
plant in Danville, Pennsylvania, Wil- 
liam H. McLean, president of the 
division, has announced. Completion 
of the expanded facilities is scheduled 
for mid-1961. 


Dole Corporation—C. Harry Bleich, 
vice president in charge of sales for 
the California & Hawaiian Sugar 
Corporation, has been named _ vice 
president and director of marketing 
for the Dole Corporation, effective 
January 1. Mr. Bleich will be in 
charge of all marketing of the com- 
pany’s “Dole” label and private label 
fruits, vegetables, and juices. He will 
make his headquarters in San Jose 
and will be responsible to Louis 
Ratzesberger, Jr., vice president and 
chief administrative officer for Dole’s 
mainland operations. 


Dr. Imri J. Hutchings, National IFT 
President and Manager of Food Re- 
search at the H. J. Heinz Company, 
Pittsburgh, Pennsylvania, was the fea- 
tured speaker at the Maryland Section 
of Institute of Food Technologists 
regular meeting Friday, November 11 
at the Stafford Hotel, Baltimore. 


Libby, McNeill & Libby has central- 
ized its research activities to concen- 
trate on two important areas of its 
broad-scale_ research program, food 
technilogy and agricultural research. 
Food technology research will now be 
a separate part of the research pro- 
gram and will function as a separate 
department, as will the Agricultural 
Research Department. J. W. Hanley, 
whose duties were formerly in new 
product planning, has been named di- 
rector of food technology research 
with headquarters at Blue Island, IIli- 
nois. C. L. Andres, formerly an ad- 
ministrative assistant to the vice presi- 
dent, becomes director of agricultural 
research with headquarters at Libby's 
head office in Chicago. 


Grocery Manufacturers of America 
—Paul S. Willis was reelected GMA 
President at the 52nd Annual Meeting 
held in New York City October 24-26. 
Other officers elected are: H. 1. Wolf- 
lisberg, president, The Nestle Com- 
pany, Inc., Ist Vice President: Wil- 
liam T. Brady, chairman of the Board, 
Corn Products Company, 2nd Vice 
President: W. H. Burkhardt, chairman 
of the Board, Lever Brothers Com- 
pany, 3rd Vice President: Harrison F. 
Dunning, executive vice president, 
Scott Paper Company, Secretary; R. 
Newton Laughlin, president, Conti- 
nental Baking Company, Inc., Chair- 
man, Public Affairs Committee. H. E. 
Meinhold, president, Duffv-Mott Com- 
pany, Inc., was reelected Treasurer: 
and John N. Curlett, president, Mc- 
Cormick & Gompany, Inc., was re- 
elected Chairman, Finance Commit- 
tee. 


American Home Foods—John P. 
Conrad has been named sales man- 
ager, grocery sales, of American Home 
Foods Division of American Home 
Products Corporation, with headquar- 
ters in New York City. 


Owens-Illinois—Ray H. Mulford has 
been elected an executive vice presi- 
dent of Owens-Illinois Glass Company. 
Mr. Mulford will continue as presi- 
dent of the company’s Glass Container 
Division, where he has management 
responsibility for the Eastern Division, 
the Pacific Coast Division, and the 
Closure & Plastics Division. 


Potato Services, Inc. been 
formed at Presque Isle, Maine, to pro- 
duce fresh, frozen and dried potatoes. 
A new plant, 120 x 800 feet, has been 
erected. 


Label Manufacturers Elect — Na- 
thaniel Gamse, president of the Gamsc 
Lithographing Company, Baltimore, 
was elected President of the Label Di- 
vision of the Lithographers & Printers 
National Association at the Fall Meet- 
ing held in Chicago last month. Mr. 
Gamse succeeds Charles C. Rossotti, 
Rossotti. Lithograph Corporation, 
North Bergen, New Jersey. Other 
officers elected are: Leo P. Blank, vice 
president, Stecher-Traung Lithograph 
Corporation, San Francisco, Vice Presi- 
dent; W. S. Martin, executive vice 
president, Wheeler-Van Label Com- 
pany, Grand Rapids, Michigan, ‘Treas- 
urer; LPNA Executive Director Oscar 
Whitehouse, Secretary; and John A. 
Bresnahan, Counsel. 


DEATHS 


Alonza Taylor “A. T.” Leatherbury, 
66, president of the Eastern Shore 
Canning Company, Machipongo, Vir- 
ginia, died at his home in Machipongo 
of a heart attack on November 4. Mr. 
Leatherbury had been in the canning 
business since 1925 and had been a 
member of the National Canners <As- 
sociation and the Tri-State Packers As- 
sociation for many years, and was well 
known to the industry in all sections 
of the country. He is survived by his 
wife, Mildred, a daughter, Mrs. John 
Lowell of Norfolk, and son, W. Dixon, 
who is associated with the business. 


W. Barry Cassell, 89, prominent Bal- 
timore food broker, died in a local 
hospital on November 7. Mr. Cassell 
had established the Cassell Commission 
Company some 60 years ago and was 
active in the business until the time 
of his death. He is survived by his 
son, W. Barry Cassell, Jr., and a 
daughter, Mrs. B. Evans of 
Cheshire, England, and 5 grandchil- 
dren. 


Benjamin Elkin, president of the 
Wallace Pickle Company, Wallace 
North Carolina, died at a local hos 
pital on October 6 after a short illness 
A native of Russia, Mr. Elkin went t 
North Carolina some 17 years agi 
from Newark, New Jersey, and wa 
associated with the Rose Hill Packin; 
Company until he organized the Wal 
lace Pickle Company in Wallace, serv 
ing as its president until his death 
He is survived by his wife, the forme: 
Marion Price of Wrightsville, Georgia 
one brother, Meyer of Los Angeles, : 
nephew and nieces. 
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NEW YORK MARKET 


Fair Movement Despite Holidays— 
Moderate Liberalization of Inventory 
Policies—Prices Continue Under Up- 


ward Pressures 
By “New York Stater” 


New York, November 11, 1960 


THE SITUATION.—tThe two holi-. 


days this week, Election Day on Tues- 
day and Veterans’ Day today, tended 
io cut into the volume of activity in 
the canned foods market, but there 
was a fair movement reported never- 
theless. Prices continue under upward 
pressures, and the trade is seeking to 
cover on items in which their holdings 
are light. Notwithstanding current 
unemployment figures and the state of 
business generally, movement of can- 
ned foods at the retail level has been 
holding up well, and chains and 
wholesale grocers are beginning to de- 
vote more attention to this division of 
their operations. 


THE OUTLOOK.—Some canned 
foods buyers are beginning to liber- 
alize their inventories moderately, and 
are buying further ahead of actual 
needs than has been the case for many 
months past. This is a reflection both 
of the steady to advancing market for 
most canned foods staples, and in- 
creasing concern with respect to the 
\vailability of supplies later on in the 
marketing year. While some canners 
have been withholding supplies from 
‘he market to insure brand continuity 
or their products during the first half 
! 1961, it is now considered that 

ocks thus withheld will probably 

ove smaller than many had antici- 
ted. 

NEW CANNED 
-athan Cummings, board chairman 
{ Consolidated Foods Corp., 

eek announced plans for the financ- 
ng of a substantial expansion drive 

w the Charles E. Hires Co., soft 

rink manufacturer, which was_re- 
ently acquired by Consolidated. 
‘howing no hesitancy in tackling such 

iants of the soft drink field as Coca 
ola, Pepsi Cola, and Canada Dry, 
‘Ir. Cummings indicated that Hires 

ill go more heavily into the canning 

! soft drinks, and will inaugurate an 

.gressive franchising campaign to 

ouble the company’s volume of sales 

ithin a relatively few years. 


POP DRIVE?— 


MARKET NEWS 


TOMATOES.—Firmness continues 
to characterize the tomato market in 
the tri-states, with a fairly well sus- 
tained demand from the distributing 
trade, which is not carrying heavy 
tomato inventories. Standard Is are 
generally held at a range of $1.0714 
to $1.10 per dozen, with 303s at $1.35- 
$1.40 and 10s quoted at $7.50-7.75. 
California canners are also showing 
strong price views, with standard 303s 
bringing $1.35 to $1.40, 214s held at 
$2.05-$2.10, and 10s ranging $7.00- 
$7.25 per dozen, f.o.b. canneries. The 
market in the Midwest is similarly 
strengthening, with canner offerings 
on the short side. 


PEAS.—Canners are offering stand- 
ard peas in but limited volume, and 
this item is definitely out of the ten- 
cent retailer class for the balance of 
the current marketing year. Standard 
pod run sweets and Alaskas are mostly 
held at $1.25 and upwards in the tri- 
states, with extra standards com- 
manding $1.35 to $1.40, with an oc- 
casional lot at $1.30. Fancy pod run 
sweets are strong at $1.45-$1.50 f.o.b. 
Firmness is also reported in peas from 
most mid-western packing areas. 


CORN.—Standard corn has just 
about disappeared from the market, 
and buyers are turning their attention 
more heavily to extra standards, which 
are now being held around $1.50 by 
most sellers. The market for fancy 
corn ranges $1.60-$1.65, both in the 
East and in the Midwest. 


BEANS.—Canners are not offering 
standard beans in a large way, and 
prices continue in strong position. 
Meanwhile, the market for extra stand- 
ards is strengthening, with canners 
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generally quoting this item at a range 
of $1.30-$1.35 in the east. Fancy green 
beans are strong, and wax beans are 
firmly held on all grades and sizes. 


PUMPKIN.—New business in 
pumpkin has continued on the active 
side, and the market is well estab- 
lished at $1.10 for fancy 303s, $1.50 
for fancy 2Y%s and $5.50-$5.75 for 
fancy 10s, f.o.b. eastern canneries. 


SWEET POTATOES.—Holiday 
stocking has brought in its wake an 
active trading pace in new pack can- 
ned sweet potatoes which, along with 
most other canned vegetables, are in 
strong position. Syrup pack 303s are 
quoted at $1.50, with squat No. 3s 
quoted at $2.00-$2.10, f.0.b. canneries. 


APPLE SAUCE.—Increasing _firm- 
ness is developing in new pack apple 
sauce, with some canners moving fancy 
303s up to $1.50 per dozen, f.0.b. east- 
ern canneries, although this price can 
still be shaded in some quarters. The 
market for 10s ranges $8.00-$8.25, with 
buyers looking for sauce around the 
$7.75 level. 


RSP CHERRIES.—Commercial 
users are in the market for No. 10 red 
sour pitted cherries in larger volume, 
and the market is on the upbeat. Some 
packers have hiked water packed 10s 
to $13.75 per dozen, but this price can 
be shaded by some 25¢ in a few quar- 
ters, it is reported. The market for 
303s is generally quoted at $2.40, 


-where canners are offering for prompt 


shipment. 


OTHER FRUITS.—No change has 
been reported in the canned citrus 
situation in Florida, and a moderate 
replacement demand is _ reported. 
Many buyers, however, are covering 
only for immediate needs, waiting 
market action when _larger-volume 
canning operations develop later in 
the year . . . California and Northwest 
canned fruit prices continue to show 
strength, with buyers still on the look- 
out for odd lots of fancy dark cherries, 
purple plum prunes, and Bartlett 
pears. Notwithstanding the fact that 
this season’s peach pack was moder- 
ately up from last year, the market 
remains in steady to strong position. 
Some inquiry for fruit cocktail for 
shipment after the turn of the year is 
beginning to develop, sellers report. 
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CANNED FISH.—Distributors are 
not stocking quarter Maine sardines 
ahead to any extent, notwithstanding 
the cautioning of some canners who 
see a shortage in the supply in pros- 
pect for next spring. New business in 
sardines was rather light during the 
week, with the market unchanged. . . 
Buyers are not in the market for ad- 
ditional supplies of salmon in a large 
way, insofar as nearby shipment is 
concerned, and the market remains 
quotably unchanged. It is expected, 
however, that good replacement buy- 
ing will develop after the turn of the 
year, possibly in advance of the an- 
nual NCA meeting as buyers seek to 
get in on the ground floor on unsold 
stocks of pinks and chums, which are 
currently in tight supply. . . Distribu- 
tors are stocking such canned _ fish 
items as imported sardines, shrimp, 
crabmeat, and lobster in a moderate 
way in anticipation of a sales bulge 
at the retail level during the forth- 
coming holiday season. 


CHICAGO MARKET 


Offerings Short—Market Routine—A 
Seller's Market All the Way—Whole- 
some Year Foreseen 


By “Midwest” 

Chicago, November 10, 1960 

THE SITUATION.—It's a market 
without too much life these days as the 
trade have bought ahead where they 
could to the extent they could and 
now trading is mostly of the routine 
variety. Buyers have given up trying 
to locate additional merchandise on 
which they have been pro-rated or 
know they will be short for one rea- 
son or another. They have covered 
ahead in the face of advancing prices 
as far as inventory policies will per- 
mit and there isn’t much more they 
can do. Most buyers are quite pes- 


simistic about achieving any concrete 
results at the coming local conventions 
in Wisconsin and Indiana. They seem 
to feel they will find a lot of con- 
tented and happy canners with noth- 
ing to sell which will certainly be a 
switch from the past. 

As far as markets are concerned, it 
remains a seller’s market in the case 
of canned vegetables and there is 
little in the foreseeable future that 
would indicate anything different. 
Prices continue very strong with many 
canners still trying to buy from one 
another to fill earlier commitments. 
They are not having much success 
along these lines as they find most of 
their neighbors are in the same boat. 
Fruit markets continue to move on a 
very stable basis and the movement of 
canned fruits is expected to receive 
a shot in the arm with advent of the 
approaching holidays. All put to- 
gether, it looks like a nice wholesome 
year for our long suffering canners. 

TOMATOES.—The pack in Cali- 
fornia is over with a tonnage increase 
of somewhere between nine and ten 
per cent but not enough to offset the 
very short carryover that existed when 
the pack began. A strong California 
market always has it’s effects locally 
and canners here have firm ideas in 
regard to what tomatoes are worth. 
Standard 303s are moving at $1.35 to 
$1.40 while extra standards are selling 
at anywhere from $1.50 to $1.60. Stand- 
ard ones are no less than $1.05 and 
tens, where they can be found, are 
held at a bottom of $7.75. Chicago 
buyers have no place else to run as 
all other producing areas are in the 
same strong position. 

TOMATO PRODUCTS.—A paral- 
lel situation for exactly the same rea- 
sons. Local canners have moved the 
price of fancy catsup up to $1.80 for 
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14 oz. and they are holding extra 
standard at a minimum of $1.60. Fur- 
thermore, unsold holdings are limited 
making it easy to maintain a firm 
market. Fancy tomato juice is usually 
listed hereabouts at $1.20 for 2s and 
$2.45 to $2.50 for 46 oz. Extra stand- 
ard 46 oz., always a popular item, is 
difficult to locate and is generally held 
at $2.30. All California tomato prod- 
ucts are holding well at advanced 
prices with most canners offering very 
1ittle for sale. 


PEAS.—Wisconsin canners report a 
movement that is obviously satisfac- 
tory as far as they are concerned even 
though it is less than last year at this 
date. There are no specials on peas 
these days and nobody expects any. 
Standards are the stumbling black 
from a buyer’s point of view and 
most of them will have to fall back on 
the available supplies of extra stand- 
ards. Standard fours are held at $1.25 
for 303s and $7.25 for tens with extra 
standards at $1.35 and $7.50. Fancy 
threes are listed at $1.55 and $8.75 and 
the trade are showing no resistance 
to such prices. 


KRAUT.—Harvesting of cabbage 
has been completed and it is obvious 
there will be less tonnage than last 
year making it even more unlikely 
that prices on kraut will slip from 
current levels. The trade here seem 
to have forgotten about lower prices 
as distributors are ordering kraut in 
excellent fashion and moving it with 
the help of colder weather. ‘The 
trade are paying $1.4214 for fancy 
303s, $1.90 for 214s and $6.40 for tens. 


BEANS.—The trade here are still 
looking for cheap standard cut green 
beans but they are not finding much 
under $1.15 for 303s and this is not 
exactly what they would call cheap. 
Most buyers are also looking for ad- 
ditional supplies of fancy cut and 
whole Blue Lakes and again they are 
experiencing no success. The Wis- 
consin green bean pack is up from 
last year but the wax pack is down 
with prices on both very strong. 
French style cut green are short and 
canners in that field are holding un- 
sold stocks at $1.65 for 303s and $8.75 
for tens. 


CRANBERRY SAUCE —It has 
been a long struggle back and it isn’t 
over yet but the trade here are buy- 
ing with confidence for the Thanks- 
giving holiday on the theory that im- 
proving sales the past few months will 
justify their confidence when the heavy 
consuming season is here. Sales may 
not be up to normal at this time of 
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‘he year but they are very encouraging 
ind may reach something resembling 
normal if the consumer has forgotten 
last year’s goof up. Prices are gen- 
erally held at $1.65 for one pound 
ins and $10.00 for tens. 


CITRUS.—Raw fruit prices con- 
‘inue to advance in Florida and can- 
ners there have not seen fit as yet to 
name formal opening prices. Current 
quotations usually cover odd lots still 
available in one place or another as 
uo one canner has anything like a full 
assortment to offer. For what they 
may be worth, those listing carry nat- 
ural orange at $3.60 for 46 oz., natural 


grapefruit juice at $2.60 and natural’ 


blend at $2.80 with sugar added at 
less money in every case. 

WEST COAST  FRUITS.—The 
trade here are still looking for the 
same old things, Royal Anne cherries, 
Black Bing cherries and Bartlett pears 
but they have really given up hope of 
finding anything at present. They are 
hoping something may turn up after 
the turn of the year but even then the 
pickings cannot be anything but slim. 
Choice cocktail is still offered on the 
basis of $11.35 for tens, $3.15 for 214s 
and $2.0714 for 303s and this is one 


BE SURE YOU HIT THE RIGHT PEOPLE 


item that is expected to be heavily 
featured during the holidays. Cling 
peaches are also still available at $8.50 
to $9.00 for tens, $2.40 for 2148s and 
$1.6214 for 303s all choice grade. 
Pears are the bottleneck with prices 
strong at $12.60 for tens, $3.45 for 
2144s and $2.25 for 303s all choice 
grade contour peeled. Prune plums 
have been severely pro-rated but no 
one here seems too concerned as cur- 
rent high prices have really slowed 
the sale. Canners are asking and 
getting $11.25 for choice tens, $3.30 
for 214s and $2.0714 for 303s. 


CALIFORNIA MARKET 


Week-End Rains Virtually End California 
Tomatoes—Tonnage 10% Larger Than 
Last Year—New Prices Go Into Effect 
—Difficult To Buy At Advanced Lists, 
Particularly Products 


By “Golden Stater” 
San Francisco, November 10, 1960 
TOMATOES AND PRODUCTS.— 
With the California tonnage 10 per- 
cent greater than last year, it seems 
appropriate to remind the trade of the 
July 1 carryover stocks. Compared to 
the previous year, the carryover fig- 
ures show Tomatoes —50%; Tomato 


Juice —35%; Tomato Catsup —44%; 
Chili Sauce —39%; Tomato Puree 
—71%; Tomato Paste —54%. 

Although puree shows the greatest 
reduction percentage, tomato paste 
was the most significant item. The 
bulk of the reduced carryover of paste 
was in the all important No. 10 in- 
stitutional size. 


The re-manufacture user of paste 
cannot substitute this vital ingredient, 
and California supplies close to 100 
percent of this product. Paste requires 
more tonnage of tomatoes and packers 
ran more tonnage into paste. The re- 
manufacturing trade’s recognition and 
coverage on tomato paste has fully 
confirmed the packer’s position. The 
end result is that a greater percentage 
of this year’s tonnage has gone into 
this highly concentrated product. 
Therefore, tomatoes, tomato juice, 
and the lesser concentrated items will 
not show larger than last year when 
the pack figures are compiled. 

It should also be pointed out that 
packers were bound to strive for full 
production of paste, a product in 
which they have but little competition 
from other producing districts. 

(Continued on page 8) 
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CANNING TRADE 
Classified Pages 


The only DIRECT approach to 
The Canning Industry 


Small Cost 


e Quick Results e 


Shuttleworth 


CRATE UNLOADERS 
Designed 


by Canners... 
for Canners 


No Can Denting .. . 
GUARANTEED 


te 5 Models Designed 
to Feed Any Make 
Unscrambler 


%& Adjustable 202 - 404 


inclusive 


ye One man operation 


FOR COMPLETE INFORMATION WRITE OR PHONE 190 
SHUTTLEWORTH, INC., Warren, Indiana 


better vegetables 
forthe 


food processing 


SRS seed is the result of an 
effective combination .. . 
extensive research, specialized 
growing and close cooperation 
with the nation’s leading food 
processors. It is your assurance of 
varieties particularly adapted 
for processing and packing. 
You will be way ahead at packing 
time by contacting your SRS field 
man before planting time. 


SEED RESEARCH SPECIALISTS, INC 


©. Box 3091, Modesto, Calif. 
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ASPARAGUS 

Calif., Fey., All Gr., No. 300 
3.65-3.70 
Med.-Small 

Gr. Tip & Wh. Colossal. 
3.10 

Tri-St. Fey., All Gr., No. 306 
Mammoth 3.77% 
Cuts & Tips . 

Mid-W., Fey., All Cuts & 
No. 1 Pic 
No. 300 + 2.10-2.25 

BEANS, Stringless, Green 
East 
Be. Biyle, OB. 1.05 

No. 9.00 

Fey., Cut. Gr., No. 303. .1.45-1.60 
8.00-8.50 

Ex. St., Cut Gr., 

No. 303 1.30-1.35 

was, Fey., ‘Wh., 3 sv., 
Cut, 3 sv., No. 303... .1. 55- 
8.60-9.00 
Ex. Std., Cut, No. 303 ..1.40-1.45 
8.00 
Std. ‘on, 1.30 
7.25-7.50 
Midwest 
Gr., Wh., Fey., No. 303. .1.80-2.85 
No. 10 11.50-12.50 
Pey., Cat, No. 303...... 1.50-1.55 
x. No. 303 ...... 1.30-1.45 
No. 10 7.00-7.25 
Std., Cut,, No. 303... .1.15-1.22% 
Wax, Fcy., Cut, 3 sv., 
1.60 
9.00-9.75 
ov., Mo. 1.45-1.55 
8.75-9.25 
Ex. Std., 1.45 
30 
South 
Fey., Wh. Gr., No. 303 ...... 1.90 
Cut, Gr., No: — 
Ex. “Std. 
1.15-1.25 
Blue Lakes 
Fey., Vert. 3 sv., No. 303 ..2.45 
Fey., Cut, 3 av., 
No. 
No. 9.7 
Ex. St., 5 No. 
1.35 
BEANS, LIMA 
East 
Fey., Tiny Gr., No. 303 ..... 2.50 
No. 10 ...... 
Small, 2.10-2.15 
-12.25 
Meatum, No. 303. 1.90 
Ex. “std., G.&W., No. 303 ..1.45 
9.50 
Mid-West 
Fey., Tiny Gr., No. 303 2.25 
12.00 
11.00 
Ex. Bi. Gr. & W., No. 303 ...1.45 
wanes 
East, Fey., Diced, 
1.10 
Fey., Sliced, No. 303...... 1.22% 
Midwest, Fecy., Sl., 8 02. ...82% 


CARROTS 

East, Fey., Diced, 

No. 308. 


Mid-West, Fancy, Diced, 


sliced, No. ne -1.40-1.45 
om 
East 
W.K. & C.S. Golden 
No. 10 8.00-8.50 
135.140 
oO. 7.50-7.78 
Shoepeg, Fey. "No. "303. -1.50-1.75 
9.50-10.00 
Ex. Std., We. 1.35-1.60 


Mid West 
W.K., C.S., Gold., Fey., 


1.65 
Bx, “ata, No. 303 ......1.45-1.55 
var 8.25-8.75 
sta, "No. 01.25 
No. 
Co. Gent., W.K. & C.s 
Fey., No. 303. 1.60-1.70 
Mo. BOS 1.45-1.60 
d.0U-38.75 
sta. No. BUS 
PEAS 
East Alaskas 
1 sv., No. 303 . +e. 2.50-2.60 
1 sv., No. 10 000s 
2 Bv., NO. 10 11.75 
MO. BOB 1.60 
3 BV., NO. 10 .25 
Ex. Std., 2 sv., No. 303. '1.40-1.50 
3 sv., No. 303 ...... -1.35 
4 sv., No. 303 —_— 1.30-1.35 
7.75 
S BV., NO. 10 
1.25-1.30 
Pod. Run, No. 303 ........1.25 
East Sweets 
Fey., Pod. Run, No. 303 1.45-1.55 
-8.50 
Rix. Me. S08 1.35-1.40 
7.75-8.00 
Std., No. 303 1.25-1.27% 
7.00 
Midwest Alaskas 
Fey., 1 sv., 8 OZ. ....... 1.65-1.75 
3 sv., No. 303 
8.75-9.00 


3 sv., No. 303 . 


4 sv., No. 10 «+. .7,.50-7.75 
7.00-7.25 
Mid-West Sweets 
Fey., 3 sv., No. 303 ..... 1.55-1.60 
8.75-9.00 
Ungraded, No. 303. -1.50-1.55 
Ex. Std., 3 sv., No. 303......1.40 
Ungraded, No. 303 ....1.30-1.37% 
7.50-7.75 
Std., Ung., No. 303... .1.25-1.32% 
6.75-7.25 
PUMPKIN 
Midwest, Fcy., No. 1.60 
East, Fey., No. 2%.....1.50-1.55 
5.50-5.75 
SAUERKRAUT 
er Fey., No. 303 1.42% 
1.90-1.95 


N. Fey., 2% 

06.80 

Tri-State, Fey., No. 303....1.35 


CANNED FOOD PRICES 


NO. 2% 


Ozark, Fcy., No. 303.........1.20 
oO. 


oe Fey., No. 303.1.17%- 1. 32% 


SWEET POTATOES 


Tri-States. syr., Nq 303..... 1.56 
NO. BY 2.40-2.50 
9.00-10.00 

TOMATOES 

Tri-States 

Ex. Std., No. 303 ......1.55-1.65 
No. 2% 2.50 

1.07 %-1.15 

7.50-7.75 

7.00-7.25 

Mid-West, Fcy., No. 1 ..... -1.40 
BU 3.00-3.25 

Bx. Me. 1 1.20 
1.50-1.65 
2.50-2.55 
8.25-8.50 

1.05 
No. 303 40 


No. 10 ee 
Calif. Fey., 8.P., No. 303..1.87% 


10.00 
HO, BOS 1.35-1.40 
2.00-2.05 
7.00-7.10 
ozaris, St., No. 303..... 1.35-1.45 
7.50-7.75 
Texas, Std., No. 303 ........1.35 
TOMATO CATSUP 
Mid-West, Fey., 14 oz. ..... eo 


» 20 10.7 
Fey., 14 0z...1.87%-1. 
TOMATO PASTE 
Calif., Fcy., 96/6 oz. ... 
No. 10 (per doz.) 


7.85-8.00 


12.75-13.00 
No. 10 (per doz.) 30% ...14.25 
Mid-West 


No. 10 (per doz.) 26%... 
TOMATO PUREE 


-11.75 


Calif., Fey., 1.06, No. 303 1. re 
Mid-West, Fey., 1.045, 
East, Fey., 1.045 No. 1...... 1.10 
FRUITS 
APPLE SAUCE 
East, Fey., No. 303 ....1.40-1.50 
Calif. (gravensteins) 
1.55 
Choice, No. S08 
8.25 
APPLES (East) 
APRICOTS 
Halves, we BU 4.00 
13.50 
Choice, No. 2% .3.15-3.25 
20-11.70 
Std., No. 2% ..... 2.95 
-10.50 
s. P. Pie, No. ‘10 12.00 
Fcey., Wh. Peeled, No. 2% 
BLUEBERRIES 
No. 300 H/S ............2.75-2.85 
20, Water -16.00 
CHERRIES 
R.S.P., Water, No. 303...... 2.40 
13.75-15.00 
COCKTAIL 
.11.95-12.45 
Choice, Mo. 2.07% 


GRAPEFRUIT SECTIONS 
Fla. Fey., No. 303 .........1.90 
Fey., Citrus Salad, 
PEACHES 
Calif., Cling Fey., No. 303..1.87% 
No. 2 


Choice, No. 303 .......+..+1.62% 


0 
Elberta, Fey., No. “2h. 


-2.90-2.95 
+ -11.00 
choice, No. BH 


PEARS 
Fey., No. 303 


No. 10. 

INO. 

NO. 10 


PINEAPPLE—Per case 
(Toll & Wfge. extra) 
Hawaiian, Fcy., 24/2....6.95 
Crushed, 26/2 
Choice, Sl., 24/2 
Std., Half Slices, 24/2 errr 
24/2% 


PLUMS, PURPLE 
.W., Fey., No. 303 


Choice, No. 303 2.07% 
2.3.30 
JUICES 
APPLE 
Midwest, 1 qt. gl. ......2.20-2.25 
CITRUS BLENDED 
GRAPEFRUIT 
2.60 
ORANGE 
3.60 
EKAPPLE—Per Case 
Hawaiian, Fey., 24/2........ 2.60 
12/46 OZ. 2.65 
TOMATO 
Mast, Foy., No. 2 ...06 1.20-1.25 
2.50-2.55 
NO. 10 
Mid-West; Fcy., No. 1.20 
1.25 
4 ‘oz. 2.65 
FISH 


SALMON—Per Case 48 Cans 
Alaska, Red, No. 1T..35.00-36.0) 


23.00-24.0) 
TAM, Mes isc 28.00 
Ta, IO. 24.0) 
SARDINES—Per Case 
Calif., Ovals, 24/1’s ..... 4.25-4.5 
Ovals, 8.0) 
Maine, % Oil Keyless ..8.50-9.0) 


Y% Oil Key Carton ........— 
SHRIMP—Reg. 5 oz. - doz. 
Medium ....... 
Small 


TUNA—Per Case 
Fey., White Meat, %’s 13.00-14.0 
Fey., Light Meat, %4’s......11.0' 
Chunks -9.50-10.0! 
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